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What do you mean by relatignsldip marketing? *'#\q &
Discuss the areas of retai['6p.fi]prch. k..&. 

.

Explain the issues involgqfiin intemational rg@iligs:'*',; 
"q'\* A.

Define consumeris;n qMT .,. ;ry&Define consumeris,trn. n "*"'*' 4t.
Discuss the soci&-i..#Ues in retail socia[.1esffiibility' &]
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Define bWfifu*ffstem. @

pes ofstore layout.

Explain the st@$rilvolved in retail ?lttU@# 6.1
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. ,.\:.SI-R is one orine re6iisutlet in Indi#ffis a outlet of around 5000sq. feet, providing

^'rii""uu;;.;;;; "f 
ptrU;.rs right from aCtessories, tumiture, books, cosmetics, garments'* wide varieties of pr0ducts rlgnt ffom assessulrEs' rurrr

' -$"^-- :"'---- -- r,,rTnl"J "rtiire 
it gas.dbserved that, their sales started falling down into"'*,gfOCefles, OVef i

a^ . ,n ^^*.*-".i,;lh-{"""r* "-u.a 
r*,ft*ers despite being only 15% of the base contributing

;ilffi;;ffi;G'ffi;;i;;,"*ers, which *ouid intern help in increasing their
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Ouestions : "vugSLlulrJ
illi;typ. of sffi layout pattem has tobe.adgpt* bv SLR and whv?

What 
"t.tn.tp 

d6 yo, suggest in store designing?
- 
attractcustomers to shop in retail outlets?

competitive strategies that could be adopted by SLR?

***r.*

What is retailing? ,*f @, &. *
Discuss the trends in retailing. d. ru * ,qryd:*

Explain the problems involved ig4t1ciifrn retailing' g' *)"o rr.v"; -q.$-" ----'----e' qb /ry

Define conflict theory. t.-l,..* "d.{ 
e

Explain wheel of retailingq*' W".'fu .

Discuss the factors inn-uqtkg consumer buying Uffi$iour in retailing.

'- a \'*

What is retail Mar$eqstrategy? - *. .- S

Discuss the factp$.@cting the location of*qffil{.outlet'

Explain retaif$ci& strategies. #ry,

How


